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21 Metrics For Monitoring SEO Health - Search Engine Land
searchengineland.com/21-metrics-monitoring-seo-he__. ~ PfeloZit tuto stranku
15. 8. 2014 - An SEO issue that goes unnoticed, even for a few days, can have a huge
impact on business — so what metrics can you use to detect problems _.

How To Estimate Traffic From A Ranking Increase Using ...
searchengineland.com/enough-organic-cir-studies-es... = Preloit tuto stranku
21.10. 2014 - How To Estimate Traffic From A Ranking Increase Using Actual Metrics,
Mot Generic Studies. Columnist Ernin Everhart shows you how to prove ...

7 Essential Quality Metrics For Evaluating Publishers For ...
searchengineland.com/7-essential-quality-metrics-ev.. = Prelodit tuto stranku
28 1. 2015 - Google PageRank (PR) has long been a metric obsessed-over by the SED
industry. While many claim PageRank is useless, it is the easiest ..

Key Metrics For Success With A Local Business Website
searchengineland.com/key-metrics-for-success-with-... = Pfeloit tuto stranku
16. 9. 2013 - Below are the key metrics local businesses should evaluate in order to
track the performance of their websites, and inform their strategies and ...

3 Metrics Google Analytics Beginners Should Watch
searchengineland.com/3-metrics-google-analytics-be._. ~ Prelofit tuto stranku
2510 2011 - Your first look at analytics can be daunting, here are 3 metrics you should
start with on your way do Google Analytics mastery.

10 Quick & Dirty SEO Success Metrics - Search Engine Land
searchengineland.com/10-guick-dirty-seo-success-m... ~ Pfeloit tuto stranku
4. 3. 2011 - When your job is to drive organic search engine traffic to a website (SEO
Director/Manager/Minja), you will inevitably need to prove your worth.
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Google Shares AdWords "Store Visits" Metric Conversion ...
searchengineland.com/google-adwords-store-visits-... ~ PfeloZit tuto stranku

5. 4. 2015 - In December, Google launched the “store wisits” metric as part of Estimated
Total Conversions to help multi-location businesses tie the

The What, Whys & Hows Of Multiple Metric Optimization
searchengineland com/the-what-whys-hows-of-multi. . ~ PreloZit tuto stranku

26. 4. 2009 - This process is often referred to as multiple metric optimization. However,
this term is often misused so it is worth spending some time on ...

Ad Testing: Are You Using The Wrong Success Metrics?
searchengineland.com/ad-testing-are-you-using-the-._. = PreloZit tuto stranku
11. 6. 2012 - Everyone knows you should test ads — that's not debatable anymore.
However, what is debatable is which of the ads you are testing is actually ..

18 Considerations To Determine Which Call Tracking ...
searchengineland com/18-considerations-to-determin.__ ~ PfeloZit tuto stranku
18 Considerations To Determine Which Call Tracking Metrics Matter For Your Business.
Elan Mosbacher on September 29, 2011 at 10:35 am. 569; More.

Expedia Lost 25% Of Their Search Visibility In Google ...
searchengineland.com/expedia-loses-25-of-their-sear... = PfeloZit tuto stranku
20.1. 2014 - The major travel website, Expedia, seems to have lost 25% of their search
visibility in Google according to Search Metrics. It appears that drop ...

3 Ways to Advance Maturity in Your SEO Metrics

searchengineland com/3-ways-to-advance-maturity-i._ ~ Pfelodit tufo stranku

10. 8. 2012 - Learn 3 ways to advance your SEO metrics for more advanced intelligence
into your SEO strategy.






Logicko-Matematicka Vizualné-Prostorova

Inteligence Inteligence

... je schopnost analyzovat ...je lidskou vypocetni
problémy logicky. Zahrnuje schopnosti resit prostoroveé
schopnosti jako reseni problémy pfri navigaci,

matematickych operaci, uloh a vizualizovat objekty z
problému. Pomdaha napriklad v rliznych Ghlti a v prostoru a
rychlém posouzeni toho, co se vsSimat si detaill v

vyplati. oblicejich, Ci situacich.

Zdroj: https://en.wikipedia.org/wiki/Spatial_intelligence_%28psychology%29

Jak a pro¢ délam PPC infoplakaty




Cileni a nabidky

Omezuje zobrazovani reklam pouze
na zvolenou metodu cileni (napf.
klicova slova).

Umoznuje nastavit nabidky pro
jednotlivé moznosti cileni, napf. 40
K¢ pro klicové slovo koupit
fotbalovy mic.

Podle klicovych slov v Obsahové siti
se vase reklamy nyni mohou
zobrazovat na strankach o fotbalu.
Vy vsak chcete oslovit konkrétné
fotbalové fanousky, zacilite tedy na
segment publika podle zajm
Fanousci fotbalu a obé metody
cileni nastavite na moznost Cileni a
nabidky.
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Pouze nabidky

Neomezuje zobrazovani reklam pouze na zvolenou
metodu cileni.

Umoznuje nastavit nabidky pro jednotlivé
moznosti cileni, napf. 40 KC pro kategorii Fanousci
fotbalu.

Pouzijeme stejny priklad jako vySe. Porad chcete,
aby se vase reklamy zobrazovaly nadSenciim do
fotbalu, ale nechcete jejich zobrazovani omezit jen
na toto publikum. Proto udélate nasleduijici:

Nastavite klicova slova pro Obsahovou sit na
moznost Cileni a nabidky, aby se reklamy
zobrazovaly na zakladé klicovych slov.

Moznost Zajmy a remarketing nastavite na Pouze
nabidky a u kategorie Fanousci fotbalu zvysite
nabidky, abyste zvysili pravdépodobnost, Ze se
reklamy budou zobrazovat lidem spadajicim do
tohoto segmentu publika podle zajma.

Zdroj: https://support.google.com/adwords/answer/1209882?hl=cs
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Cileni a nabidky Pouze nabidky

Potencialni zasah tydné v reklamni siti

. Potencialni zasah tydné v reklamni siti
0 - 100 tis. zobrazeni !

Svij potencialni zasah jste omezili na velmi 1 mil. - 5 mil. zobrazeni

malou skupinu uZivateld. Vase reklamni
sestava miZe zaznamenat velmi nizky potet
zobrazeni a proklikd.

Dalsi informace

Srafovand oblast zndzorfiuje potencidini zisah v
ravislosti na nastaveni cileni.

N

Vybrana kritéria cileni
Srafovana oblast znazorfiuje potencidlni zasah v

- .. .
zavislost na nastaveni cileni. Zajmy a remarketing

Vybrana kritéria cileni Zvoleno pouze pro spravu nabidek
Temata [] Témata

Zajmy a remarketing
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Zdroj: AdWords



Veérim, ze vizualizace abstraktnich
mechanismu pom3aha jejich zpracovani
logicko-matematickou inteligenci.
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www.inborn.cz/infoplakaty

Web: www.inborn.cz

http://www.facebook.com/inborn.cz

http://plus.google.com/+INBORNcz

€«

http://twitter.com/inborntodigital
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