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Programmeatic je druh internetového
marketingu
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Jak velkd muze byt internetova reklama

10537 818
Celkova populace CR

6827 119
Online populace CR

zdroj populace CR: CSU, 09-2013 (http://goo.gl/OunLOu)
zdroj internetové populace: NetMonitor, 05-2015
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Kolik se do online reklamy investuje v CR
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Historie nakupu online reklamniho
prostoru

Have you ever clicked i Yﬂll
3 "‘ - 2 .8 » Xy - - - //‘
our mouse rig HERE? - wm
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PPC zmenilo pravidla hry

“You guys are
fucking with the
magic!”

Mel Karmazin,
CEO Viacom
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Google AdWords

Google Search
Network

Google

cenlrumcz
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Google Display
Network
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Prodej
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Jedna z definic programmaticu

,Diky programatické reklamé mohou
znacky v realném case s pomoci
systemu, dat, pravidel a algoritmd,
zobrazovat relevantni reklamu
uzivatelum.”
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Programaticky marketing zjednodusene

Programaticky
marketing

Programaticky Programaticka

nakup reklamy kreativa
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Programaticky nakup

jazyk
uzivatele

frekvence

pohlavi a

geograficka Gls
lokalita

» rozpocet
zajem
uzivatele
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Programaticka kreativa

[=

SILVER REPUBLIC

1990 K&

Stfibma sada s
perlou v kruhu

1870 KE
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Customers Who Bought This Item Also Bought
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Game of Thrones: Seasr, Black Sails Season 2

4 \by Stephens
Various ¥y 138
YWy riirylr 2,877
DVD 8 Prime
$27.49 «Prime

Sponsored Products 5?)

Qutlander: Season One - Masterpiece
Volume Two Abbey Seas
Graham McTavish Hugh Bonne
Wik i’ 85 s i e v
DVD DVD

$24 83 ~Prime $34.99 Pr

Band of Brothers Big Bang Theory The Dark Knight Trilogy - The Lord of the Rings: (
¥ v e vie vy (12,300) Seasons 1-7 [Blu-ray] 5-Disc Box Set ( Batman The Motion Picture s
$72.99 (512.16/tem) [Region Free][UK Import] Begins / The Dark Knig. Trilogy (The Fellowship of
Prime e sie e sieyl (288) Fir AW v (2.435) the.. 5
$99.99 (57.14/tem) $35.99 (57.20/tem) Wik ey (8.775)
Prime Prime $59.99 (52.13/0z) MPrime

*2droj: Mark Barry, Head of Media BuyingB&I0€6RSENIEA, Google



Takze programmatic je chytra
interentova reklama?
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Rozdeéleni online reklamy podle SPIRu
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Display Search” Obsahové Katalogy Videoreklama  Mobilni reklama PR Elanky RTE®
Sitd” a fadk. inzerce
Zdraj: SPIR, ppm factum, Gnor 2075
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Znaji programamtic v zahranici?

BORN

UK Programmatic Digital Display Ad Spending,
2013-2016

illions of £, % change and % of total digital display ad
spending*

198.0%

£2.46

2013 2014 2015 20146

B Programmatic digital display ad spending
M % change “% of total digital display ad spending®

Note: digital display ads transacted via arm AP, including everything from
publisher-grected AP to more standardized RTE technology: includes
sdvertising that appears on desktopdaptop compLters as well 55 mobile
phones and tablets, “includes banners, nch media, sponsarship, wdee and
other

source; eMarketer, Sep 2015

194EI0 win eflarketer.com
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Podil reklamnich mediatypu v roce 2014

Internet - 20 %

-

14,6 mid. K&

TV - 42 %

.

Radio - 8 % 31,2 mid. K&

6,1 mid. K&

OOH -6 %

4,5 mid. K&

Tisk - 24 %

17.5 mid. K¢

Zdraj: SPIR, ppm factum, Admeosphere, dnor 2075
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