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1. End-screens



1 Co to je, proC pouzivat

Zobrazi se na poslednich : :
5-20s videa All-device-friendly
2 Vyzva k akci na konci videa Az 4 odkazy

Lze pouzit stejné odkazy, jako
u karet

Pro videa delSi 25s




1

Pod rouskou noci - trailer s €eskymi titulky
by Freeman Entertainment Czech Republic

Skip Ad >
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Pod rouskou noci - trailer s ¢eskymi titulky L
by Freeman Entertainment Czech Republic i e
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sl 16TH AUGUST 2016

%28 THE GCN SHOW

Skip Ad ™

Ad-0:16 @ freeman-ent.cz/Pod-rouskounoci &'
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http://www.youtube.com/watch?v=iHqC33gCSpU

1 Nastaveni

- : 2w v s
BE HLAVNI PANEL z P

B SPRAVCE VIDEf Cileni na Facebooku - $koleni INBORN

Seznamy videi Nahled (T Zobrazit PouZit ablonu... Importovat z videa. ..

((#1) PRIMY PRENOS v

2 KOMUNITA v Cileni na

Viechny zmény byly uloZeny

Pridat prvek -

Video nebo seznam videi

5 Vytvorfit
Propagujte video nebo seznam videi
© i - Facebooku
Odebirat " N VoL
ANALYTICS Propagujte odbéry sveého kanalu
ihl v Skoleni INBORN
% e : Pfipravila: Tereza Palkova
PREKLADY A PREPISY v P
A Posledni aktualizace: 22.9. 2016 Kanal Vytvorit
B 0 R N Propagujte jiny kanal
W vyTvoRIT v
Odkaz o i
Odkazujte na schvalené weby
B vase pispEviy
ol
s - - 1 | . | - 1 1 | | I —
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Sance na zobrazeni end-screen: 11-30%
Subscribe rate: 0,03%
Recommended video play rate: 3,03%

Pozor! maly vzorek dat

(75 000 zobrazeni end-screens)




' Nas pohled

e End screens jsou logicky doplnék videa pro organicky narust
watch time/zhlédnuti

e Pozor: samostatne Ize vyhodnocovat jen pres YTA

e Tip: Natahnéte video tfeba jen o staticky obrazek, nebo loop
doplnény zvukem na pozadi
e Tip: Podivejte se do Analytics, najdéte organicky

nejsledovanéjsi videa a dopinte je o end-screens - zdarma si tak
navysite pocCet zhlédnuti kanalu




2. Bumper ads



2. Bumper ads

1 Co to je, proC pouzivat

Brand awareness Incremental reach

Based on 18 advertisers
that leveraged both
TrueView & Bumpers across
400 campaigns, Bumpers
increased unique reach of
TrueView campaigns by
78% on average.

Among 250 Bumper

campaigns tested globally
this year, 7 out of 10 drove a
significant lift in awareness




2. Bumper ads

. Ukazka

V KINECH OD 13. RIUNA

LM HATION
I

SING

THIS CHRISTMAS



http://www.youtube.com/watch?v=kblr9Z6L020
http://www.youtube.com/watch?v=Rr4kIjlpgU0

2. Bumper ads

1 Vysledky

; CPM 81,38 K&

CPV 0,068 K¢

Nejlepsi vysledky “faleSnych”
(CPV) bumper ads

Nejlepsi vysledky “pravych”
(CPM) bumper ads

CPM 62,31 KC

CPV 0,091 K¢

-23%
-24%




2. Bumper ads

' Nas pohled

e Pravé (CPM) bumper ads mohou byt jesté vykonnégjsi, nez jejich
faleSné (CPV) verze a maji pfitom velky vliv na reach i brand
awareness

e Tip: Bumper ads nechat bézet 2-4 tydny pred samotnou
2 kampani

e Tip: Pozor na velikost fontu v reklamé a ¢teni na mobilech

e Pozor: CPM bumper ads vzdy ukazuji poCet zhlédnuti jako 0




3. Spojeni videa a
shoppingu



3. Spojeni videa a shoppingu

A

1 Shopping Ads on YouTube

Klasicka Shopping Ads kampan
pusténa do organickych videi

V jednom videu az 5 rliznych
inzerentu

z Automatické parovani

Sbalena infokarta

. Awesome Stuff Week: Tuesday Reviewsday, adidas Tubular X |

i ! Brad Hall =2
: § 30,048 71.304
1

1
: + redn o« share  wes mone i 120 B ss :

Vyhledavaci sit (WTF?!!)




3. Spojeni videa a shoppingu

A

TrueView for shopping

Cool Comfonable

§75.00

Casper

‘

100 NIGHT HOME TRIAL

Casper Luxury

Casper Mattress - Unboxing & Review

The Best Supportive

Bed Pillow by Caspe.

7} shop products from Casper

Drive more

customers to
= = / your website
' with new

Premium Cotton Casper 100 Percent  The Best Supportive

EeliN)  DathEen. Lcwunh shoppable

Casper -TwinXL-..  Chambray Casper - Standard £

$160.00 $80.00 $75.00 com pan[on
banner

Up next Autcplay © @D
2l Casper Mattress - Follow Up Review

Chris Hopgart
58,627 views

L TTRESS
=T UPDATE

Purple vs. Casper MSWagg
Sieepopolis Martress Reviews
20,527 views

and with

Darrala Citted Shaat .

Casper Bed - Day 300(ish) Update
Ian Carry
N 51,140 views

product cards

Vase video a navic

Opét karta s produkty

companion banner

Jen vase produkty




3. Spojeni videa a shoppingu

Ce look, vite ! ®

Mascara Faux Cils
Papillon Midnight
Blacks

Acheter =7

Ombre a Paupiéres
Color Riche Les
Ombres E4

In this video

3 0 O 4 W 7:25

Achetez 1690¢ @)

Skip Ad »i
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Voir la fiche produit du
mascara utilisé

ACHETEZ 16,90€

Voj

ieres utilisé
0€

L'ORE

COLOR RICHE LES OMBRES
E4 Marron Glacé
14,00 €
ok kk
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3. Spojeni videa a shoppingu

1 Vysledky

e Zacali jsme retargetingovymi Nl vy;c,:]eodpkg/irLrueVmw e}
scénari

e Postupem Casu byla
testovana i dalSi cileni, ktera Obrat témér 4 mil K&
v8ak nebyla tolik efektivni.

PNO nizsSi, nez u shopping ads

84% dalSich konverzi po
zobrazeni




3. Spojeni videa a shoppingu

' Nas pohled

e Potencialné velmi silnd kombinace reklamy a prodeju - musi se
ale dobre promyslet a trefit

e Tip: Hrajte si s retargetingovymi publiky, souvisejicimi produkty
a ridte se selskym rozumem




4. Reach explorer



4. Reach explorer

1 Co to je, proC pouzivat

Konkrétni odhad vykonu

: . Pro aukci i rezervaci
videokamapani

Umi pracovat s frekvenci Srozumitelné pro TV inzerenty




4. Reach explorer

1 Ukazka

Reach Explorer v

Device Type
V' Report insights & methodologies

Desktop, Mobile ~

Bidding

Auction v Reach GRPs Avg. Freq CPP Budget

2.3M 108 3.9 K¢9.4K KE1M

1

1

1

1

1

1

i | CzechRepublic ~ For KE1M you can reach 36% of people over 18 in the Czech Republic

1

1

1

1

' | Audience A e

1 Select who you'd like to target

1

: Gender

1

\ Male, Female ~ i

: Age Range

: 18 v _ 65+ ~

1

: 30%
2 i | YouTube campaign ~

: Specify your optimal YouTube campaign

1

: Duration 15%

| 28/days! v

1

: Frequency Cap @

1 0% —= - - ~ -

I 3 - Keo Kéam Kéam KéeeM KésMm

1

1

1

1

1

1

1

1

1

1

1

1

1

1

1

e e e e e - ——




4. Reach explorer

' Nas pohled

e Nastroj vhodny pro planovani video rozpoctu s TV inzerenty

o pred hard-core odborniky muze v incremental reach diskusi
narazit

e V rukou mediaplannera bez znalosti PPC ma menSi potenical

e Omezeny pristup




5. Zména premysleni
nad videoreklamou



5. Zména premysleni nad videoreklamou

A

1 Stin pochybnosti o datech

BUSIMNESS | MEDIA & MARKETING

Doubts About Digital Ads Rise Over New Revelations

Advertising industry grapples with questions about viewer metrics, adding to rebate concerns

Facebook apologizes for error in overstating

video views
Facebook’s Rough Week:

Nielsen admits to 18 months of YouTube |'INnflated Ad Metrics, Fake
online ratings mistakes News

An Update on Facebook Video Metrics




5. Zména premysleni nad videoreklamou

A

1 Obavy marketéru v digitalnim planningu

rconl:erns About Digital Media Buying/Planning
According to US Media Agency vs. Brand Marketing
Executives, April 2016

'Percent of US Online Ad Traffic Served to Bots, by
anrmat and Buy Type, Aug 1-Sep 30, 2015
:based an Jmpresmuns munrmmd ﬂ}r wmre Gl,r:rs

1 1
1 1
1 1
1 1
1 1
1 1
! 1
:% of respondents ! i i ! Bot purcurrtam Fraud !
! Brand marketers  Media agency, | range n'l.IHIpI_Iur:
Click fraud 7% 63% ' \Direct video 2%-5% 041 !
Bot traffic 78% S9% | iDirect display 2%-40% 0.86 |
Mewahmty 1% 0% " |Prugrammatlc video 1%-70% 173
l,a,q biocking 0% A0, B IPrngrammatl-: display F%-30% 114
1 1
\Conflicting audience data 57% 52% I ,.ru'ore represents impressions manitored by White Ops, broader industry !
: 1 \metrics may vary; excludes mobile; resd as 2%-5% of direct video ad fraffic | .

.E.untr-::ul over content environment 3 52% | will be served to bots, indicating & 0.41% increase in bot traffic
k of audl data A%, Conl, 1 Spurce: Association of National Advertisers (ANA) and White Ops, "2015 Eﬂr'
2 :Lac Los g e.n:e £ - | Baseline Fraud in Dipital Advertising, ” Jan 19, 2074 1
'Consumer privacy 45% 7% N Wit eMaTKEter o |

High-frequency expogure 7% 47%
te amaong thoss with digital media deusron—makrng resporrslb.ﬂ'mes, """"""""""""""""""""""""

i
Spurce: MyersBiziet, “Survey of Advertising and Marketing Executives on Purchase Method, Q12016 |
Wedia Effectiveness” as cited by Mediabilags, May 2, 2014 % of impressions in each group y
[}

T e eliel e 'US Digital Display Ads that Are Fraudulent”, by

ewses  ___________________] Wi earketer.com, i "
Programmatic 8.7% |

1

Publisher direct FXi :

) 1

Total B.3% !

1

1

1

Niote: excludes mobile in -app and wideo; *inventary with no possibility of
Weing viewed by & human, rnu:mumg bt traffic and imvisible Macements
wource: Integral Ad Science, "Q1 2014. Media Quality Report, " May 10, 2014

210432 W ellarketer. com!




5. Zména premysleni nad videoreklamou

A

' Uvaha nad zna¢kou, kontextem a tak dale

Kvalita obsahu

2 Brand safety

Je vysoké VTR vzdy dobre?
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