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Role videoreklamy | Zakladni rozdéleni online reklamnich formatd




Role videoreklamy | Zakladni rozdéleni online reklamnich formatd

= <A
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Role videoreklamy | Reklamni investice v roce 2016 podle mediatypl

zdroj: Zdroj: SPIR, MEDIAN, Nielsen Admosphere, unor 2017

http://www.inzertnivykony.cz/
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Role videoreklamy | HbbTV - cesta online do TV

Prvni programaticka TV reklama v CR bézi na O¢ku

Publikovano: 25. 01. 2018
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Prazska R2B2 realizovala prvni prograr:
\  spolecnosti jde o vibec prvni pmgramat'
' Evropy. Do prvni programatické TV rekld
agentura Adexpres.

M

CZ&SK

DNES 20:00

zdroj: https://www.mediaguru.cz/aktuality/prvni-programtikca-tv-reklama-v-cr-bezi-na-ocku/



——— Role videoreklamy | Priklad multiscreenu v praxi

divaku je online
béhem sledovani TV

...odpovédi muze byt
zdroj: https://www.consumerbarometer.com/en/insights/?countryCode=CZ syn chronizovana online kam pa n



https://www.consumerbarometer.com/en/insights/?countryCode=CZ

Role videoreklamy | Jakou hodnotu ma obraz a zvuk
Differences in ad recall vs. control

2.7X1

Audible Only Audible & Viewable Viewable Only  Audible & Viewable

zdroj: Google Internal Data, Global, August 2016 (when volume is at least 10% for YouTube ads)
https://www.thinkwithgoogle.com/cee/article/five-charts-that-prove-viewability-and-audibility-together-are-key-to-video-ad-effectiveness/



——— Role videoreklamy | Podoby programatické videoreklamy

autoplay
(pop-up)
autoplay
(stream)

hover-to-play

\/ click-to play



Role videoreklamy | Re¢ TV inzerent(

YouTube Investment (incl. discount)

*CCS Audiences in some markets are smaller than YouTube's reported audience As such please note
we have capped this to 100%, please refer to the data table for full reach potential. New Zealand and
Philippines use Google population estimates, all others are based on CCS
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1 Setup Reach !
' I
! |
: Select desired targeting Audience size (Est.): 2,507,000 1
I 1
Max. h: 67% !
| Market [Czech Republic v A, rean 1
! Max. impressions: 15,802,020 :
I Gender [Both v '
1
| Age-group [18-34 | Target spend of CZK195,481: !
1
I Frequency Cap @ |4 X | :
! Target reach: 25.30% Cost per reach point: CZK7,727 |
: Campaign Duration |21 Days '| \
1 In-demo Impressions: 1,696,596 Cost per rating point: CZK2,889 1
1 Format [Trueview v i
1 Total Impressions: 2,610,612 eCPM: CZK115.22 :
! Device [ Deskiop+Mobile+Tablet v H
: Absolute reach: 634,271 CPM: CZK74.88 I
I 1
1 Est. average frequency: 2.67 :
| Do you have a desired budget or impression goal? s Howar o oo Budget & Bt ':E‘;f," 1
1 h
I 1
I Set your budget CZK 200000 :
: fg‘ 80% 80% |
1 Or your desired number of in-demo 0 § ° :
' im ions g e @ o ¢ i 1
| pressions 2 e0% 6o |
| @
I Oryour desired GRPs ql = § :
1
1 £ 40% 40% :
! £
| 2 |
1 g 2% 20% !
I 1
! |
: 0% 0% 1
| CzKo £ZK2 000 000 CZK4000 000 CZK6 000 000 CZKE000000 |
1
' i
I 1
I 1
1 1
I 1
I 1
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———  Cileni | Jakou popularitu zarizeni vidime v YouTube

Prehrani YouTube videi podle zafizeni 2016

@ Poiitat

@ Mobilni telefon
@ Tablet

@ Televize

@ Herni konzole
® MNeznamé




———  Cileni | Jakou popularitu zarizeni vidime v YouTube

Prehrani YouTube videi podle zafizeni 2016 Prehrani YouTube videi podle zafizeni 2017
@ Poiitad @ Poiitad
@ Mobilni telefon @ Mobilni telefon
@ Tablet @ Tablet
@ Televize @ Televize
@ Herni konzole @ Herni konzole
® MNeznamé Other

...pramérny podet zafizeni na uzivatele v CR je 2,5




———  Cileni | Cileni na zafizeni v AdWords

Operacni systemy ? Modely zarizeni ? LIRS ST TS
Viechny dostupné operacni systémy Viechna dostupna zafizeni L S IR R S LR
e Chei vybrat _ ® Chci vybrat... &) hel et
Operacni systemy Vyhledavat podle nazvu Vyhledavat podie nizvu
Android = Samsung il
Vybrat verze Galaxy S7 Edge (SM-G9350) o :
Bljifii:f Galaxy S7 Edge (SM-G935A) T ;
- Galaxy S7 Edge (SM-G935F) i 2o '
Vybrat verze Galaxy ST Edge (SM-G935P)
web05 Galaxy S7 Edge (SM-G9355)

Vybrat verze

Windows Phone Galaxy S7 Edge (SM-G335T)



Cileni | Cookies vs uzivatelé

adform
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Kreativa.




Kreativa | Dopad multiscreenu na doplriky videoreklamy

QUICK!I TO THE
FAILMOEILEI

Obwviously this
fruck is importad!

| must be america.
stesring wheel is
on the left

The wheels are
really low,

Where can | get
this van?




Kreativa | Dopad multiscreenu na dopliiky videoreklamy prostor pro infokartu
(odkaz, anketa,
end-screen video,...)
propaguijici kanal

N

freeman

entertainment

QUICK! TO THE
FAILMOBILE!

] Qbviously this
S Tuckis imported!
must b smerica
steering wheel |5
on the left

3

really low, L, . .. ,
= Kral Artus: Legenda o meci - hlavni

trailer s eskymi titulky

end-screen odkazujici
na souvisejici video



Kreativa | Dopad multiscreenu na formaty videoreklamy

————————————————————————————————————————————————————————————————————————————————————————————————————————————————

YouTube’s unskippable 30-second video ads
will sunset next year '

Shﬁrter ads will be the focus as the traditional 30-second spot is pushed out

________________________________________________________________________________________________________________

zdroj: http://marketingland.com/youtube-unskippable-30-second-ads-sunset-2018-207008
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UCi se planovat s TV
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Jak si s multiscreenem poradila programaticka videoreklama?

UCi se planovat s TV

Posouva se od cookies k uzivatelum

Rozviji mobile-friendly videoformaty
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